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Nothing Without Us Awards 
Change Makers
Version 1.0 • September 2025
What these awards celebrate 
Lasting progress is systemic. It shows up as new norms, repeatable practices, and better decisions across briefs. Systems shift because individuals shift them. These are the people who change who is in the room, how choices are made, and what good looks like, so authentic disability representation becomes standard rather than special. This award exists to recognise those people and to bring their impact to the forefront of the industry.
Who this recognises, qualities
Change Makers typically show a mix of:
· Lived expertise with craft: personal lived experience of disability paired with strong marketing judgement.
· Courage with care: principled challenge of tropes and shortcuts, offered early and constructively to change outcomes.
· Power building: consistent inclusion of disabled creators and experts, with visible influence on decisions.
· Systems thinking: simple mechanisms that stick, such as clear guidance, checks, roles, and language standards that others adopt.
· Outcome focus: clear links from choices to creative quality, audience response, brand impact, or internal adoption.
· Integrity: consent, dignity, and fair credit as non-negotiables.
Eligibility
Individuals working within commercial marketing, for example brand, agency, platform, or production, including long term contractors.
Influence on brand work first launched January 2024 to October 2025.
Self-identification: in the spirit of Nothing Without Us, the nominee self identifies as a disabled person. No medical details are required or requested. Self-identification is a simple affirmative statement.
Entry information
Tell the story of the nominee and how their leadership made authentic disability representation happen. This may be through a single campaign they led, or by changing the way the team works. Include who the person is and where they sit, the gap identified, the specific decisions influenced, for example brief, script, casting, edit, artwork, or media, who was involved and how lived expertise shaped outcomes, what was set in place so the approach can repeat, for example tools, steps, roles, language standards, how resistance was navigated, and the strongest signs of impact for the work and for ongoing practice.
Submission: one document, up to 500 words. 
 GDPR & privacy 
The organiser (The Valuable 500 Foundation) will process the personal data you provide (e.g., contact name and email, plus any credits you include) for the purposes of administering and judging the Awards and, if shortlisted/winning, for related publicity.
Do not include special category data (e.g., health/disability information) about any person unless that person has explicitly consented and/or has already made that information publicly available and consents to its inclusion here.
You can request access, correction, or deletion of your personal data by contacting the organiser; full privacy policy and lawful bases are available on the Awards site.
Data may be shared with jury members and necessary service providers under appropriate safeguards and retained only as long as needed for Awards administration and archival record.
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